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Do you consider yourself
to be an epic storyteller?
If so, why?
Yes, I believe sharing stories helps
create interest and appeal and
can set a potential buyer or seller
in action to move forward with a
change of their own. Recently, I
assisted a woman named Joanne
with a bittersweet closing that
ended 30 years in her home in Big
Lake, Minnesota, where she and
her now deceased husband shared
many memories with family and
friends.
Joanne was signing the closing
documents while I chatted with
her daughter, Jill. Jill and I shed a
few tears watching her mom sign
the paperwork, which resulted in
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As we know, there are bumps in

What elements do you believe
make a great story? For example,
authenticity, real-life experiences,
living in the moment.
To me, a great story conveys authenticity
along with emotion. When those elements
come together and a feeling is evoked, that
makes for a great story.

How has storytelling benefited you,
your business, or your association?
Our clients sometimes need to hear
they’re not alone. While their situation
may feel unique, it’s good to hear others
have experienced some of what they’re
experiencing and that they made it through
the process.
I like to share stories with clients as
we move through different pieces of the
real estate puzzle that connects them to
what they told me is important to them.
If they need help seeing how to overcome
a possible obstacle, I might share a story
about how another client looked at a
similar situation. It generally helps them to
clarify their thoughts and feelings during
this emotion-filled time in their lives.

“Our clients sometimes need to hear that they’re not alone...
If they need help seeing how to overcome a possible obstacle, I might
share a story about how another client looked at a similar situation.”
- Berni Johnson Clark

